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* First intake 2006

> The most popular international master’s degree programme in the University of
Turku

» Around 20 students / year
» Around 150 graduates

* 7 doctors, more than 10
doctoral students
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Learn to manage innovation processes in international firms.

GIM

International Entrepreneur-
business ship Business career in high
technology industries (or
traditional businesses)
Innovation Specialist career in
management international organizations

Academic career
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Students in the Master's Degree Programme in Global Innovation Management
learn how innovations are created and launched in international setting and how
innovativeness can be fostered in a firm:

» They learn how to manage international resources, cross-border R&D activities,
and take the international markets into account in the innovation launch.

- Students learn also to understand entrepreneurial activities and key strategies for
firm growth.
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You are joining:
A community of curious people.
Finding relevant questions.

What aspects (business, economics, social, management,
Innovation, etc.) of the global business environment shape
the world around us?

How do they create opportunities for a better world?
What Is our role in the process?




Together we try to find important questions and ways
to answer them.

The faculty here consists mainly of researchers.

Our role iIs to stimulate your interest, activate you, and
be your partner in learning.

We are colleagues. Our ‘doors are usually open’.
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This means that you have our full trust.
It also means you have full responsibility for your learning.

Our role is to lay out the trajectories that will enable you to grow.



WHAT are the vehicles for learning in GIM?
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ALL of these courses have In common:

- They are not lectures where we talk for hours and you listen. Sessions are
designed for you to take an active role to develop your
knowledge in context, competencies and skills.

- Much of the work you will do is team work. As this is a management
program we believe that what prepares you for your next
career moves involves not only

Knowing,
Application of Knowledge,
Synthesis and Evaluation of Knowledge

But also the social context in which this is happening. -
We are not operating alone, in rooms without windows. f



Top 10 skills
of 2025

Type of skill

@ Problem-solving

@ Self-management

@ Working with people

@ Technology use and development

These are the top 10 skills for 2025.
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Analytical thinking and innovation

Active learning and learning strategies

Complex problem-solving

Critical thinking and analysis

Creativity, originality and initiative

Leadership and social influence

Technology use, monitoring and control

Technology design and programming

Resilience, stress tolerance and flexibility

Reasoning, problem-solving and ideation

Souroe: Fuliee of Jots Heport 2000, Workd Economic Forum

Image: Worid Economic Forum
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HOW do we take these requirements into account?
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Constructive Learning Theory targeting individual expert learners.
Implicit Learning - an approach for professional development.

organizational structures, wt rs while soiving business

Thes arficle infroduces our

providing an illusiration of the

Figure 3. Dimensions of Learning
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AND.
The Masters Thesis
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n. the state or quality of being creative.

‘The ability to transcend traditional ideas and
to create meaningful new ideas.

mcritica Ity

heduling MBOnent

mcmixed |ay i PrOCESION  cecce trade worst e g
platform -

assumption ...

S "'/é UNIVERSITY
OF TURKU

2



2 1\\\

\\W/

2 UNIVERSITY
OF TURKU



