A 40 Turun yliopisto
“ii University of Turku

Turku school of Economics

2018

PRME

This is our Sharing Information on Progress (SIP)
Report on the Implementation of the Principles for
Responsible Management Education




Our mission, vision, and values are:

CONTENTS

Principle 1: Purpose
Principle 2: Values

Principle 3: Method
Principle 4: Research
Principle 5: Partnerships
Principle 6: Dialogue

Steps forward (2018-2020)




el !

e

3

bt

T

p
-

\ gl

(<))
=
e
o
P
e
=
(<))
£
b —
=
£
o
J




We will develop the capabilities of students to be future generators of
sustainable value for business and society at large and to work for an
inclusive and sustainable global economy.

At the Bachelor level, our goal is that students graduating from Turku
School of Economics understand the role of responsibility in business and
economic practice. As the students continue to the Master level, we want
them to grow into responsible business and economic professionals.




We will incorporate into our academic activities, curricula, and
organizational practices the values of global social responsibility as
portrayed in international initiatives such as the United Nations Global
Compact.




We will create educational frameworks, materials, processes and
environments that enable effective learning experiences for responsible
leadership.




SUSTAINABLE
BUSINESS IDEAS BY
TSE STUDENTS

Our teacher J. Salminen, and the student
team were selected as the European
series winner with their ResQ project in
the Google Marketing Challenge 2016
competition. The project was about a
recently founded company with a mission
to help consumers “rescue” leftovers from
restaurants and acquire quality meals at a
cheap price, while restaurants profit from
selling food that would have otherwise
been wasted.

Our Global Innovation Management
(GIM) master's programs students' idea,
TeMu Materials' solution - recycled
fashion material from mushrooms - was
selected best in class on sustainable
production systems inClimateLaunchpad
CLP competition, which is the world's
largest climate change early state
entrepreneurship innovation competition
program attracting annually c.a. 800
applications.




LEARNING
EXPERIENCES FOR
RESPONSIBLE LEADERSHIP

Choose Your Future Campaign of TSE Students

Choose your future campaign is our students' innovative award-winner in the global competition among universities
in order to challenge extremism, especially by using social media, initiated by the US Department of State and
Facebook.

In 2015, Europe faced a challenge comparable to the migration of peoples: tens of thousands of people had to leave
their homes in Assyria, Afghanistan, and Iraq to seek asylum in European countries. Finland - a country with only

5.5 million citizens and unaccustomed to mass immigration - received over 30,000 asylum applicants that year. In
order to respond to the challenge, students at TSE developed a campaign, Choose your future, which won first prize
in the International Facebook Global Digital Challenge competition. The campaign was designed and implemented

in autumn 2015 as an assignment in a Strategic Brand Management course steered by D.Sc. Joni Salminen and D.Sc.
Ulla Hakala. During the course, 49 students developed a mobile application called About Turku to ease the integration
process of the arriving asylum seekers by providing relevant information about neighboring areas in their native
language. The idea was to give the asylum seekers a feeling of being welcome and to show them that the Finnish
people care.

Besides the mobile application, the student group also founded a Facebook community where the local residents

as well as the asylum seekers could communicate and learn more about each other's cultures. In addition, Choose
Your Future organized various events ranging from friendly soccer games - United by Football - to an international
restaurant day - United by Food - where asylum seekers prepared food traditional to their home cultures. The day
gathered over 200 asylum seekers in four busloads from nearby reception centers. During the event over 600 meals
were sold in roughly three hours. Through Facebook the event reached over 28 000 people and engaged 754 people
on-site. The profits were given to the Finnish Red Cross for providing leisure activities for local reception centers.

The overall aim of the online and offline actions was to challenge extremism by promoting integration as well as raise
awareness of the refugee situation and influence public opinion. The campaign created a lot of media exposure both
in traditional media - TV, radio and print - as well as in social media where 134,211 people were reached.

During the campaign the students conducted an online survey in which they gathered Finnish people's thoughts
about the refugee situation in general and the Choose Your Future campaign. 80% of the survey participants felt
that more should be done to help asylum seekers integrate into the society. 67% were relatively or very interested in
organizing events and activities for asylum seekers/immigrants. According to the majority of the respondents (58%),
a campaign such as Choose Your Future can help people change people's negative attitudes towards asylum seekers
as well as help them and other immigrants integrate into the society.

The highly successful campaign is currently continuing its legacy as a company, founded by a team of six students
who participated in the Brand Management course. The scope of integration has been widened to target not only
asylum seekers but anyone who has moved to a new area in search for new opportunities - e.g. students and people
moving to a new place for work.




Principle 4:
Research

We will engage in conceptual and empirical research that advances our
understanding about the role, dynamics, and impact of corporations in the
creation of sustainable social, environmental and economic value.

DEVELOPING A FORESIGHT MINDSET

Futures Studies at TSE

TSE's traditions in the area of futures studies trace back to the 1970s. The foundations of the
futures studies at TSE lie in the long-term efforts and commitment of statistics professor
Pentti Malaska. As the first Finnish member of the Club of Rome and the President of the
World Futures Studies Federation, prof. Malaska was a part of a wide-spread global network
of futures studies enthusiasts, through which he started to develop new kinds of procedures
and decision-making models providing alternative solutions to complex problems arising
from the needs of a rapidly changing and globalizing world.

As the futures research discipline gained a firmer scientific footing among other sciences,

a separate unit, the Finland Futures Research Centre was founded at TSE in 1992. Today,
FFRC s an interdisciplinary research and development organization of almost 50 people
specializing on the study of societal change processes with a multi-disciplinary perspective
and developing methodological tools to examine the wide range of alternative, possible
futures.

FFRC collaborates in a number of research projects with both private and public sector
organizations and participates on a continuous basis in the activities of the Committee

for the Future of the Parliament of Finland, which serves as a national-level think tank for
futures, science, and technology policy. The academic research of FFRC places special
emphasis on foresight, environmental and energy research, socio-cultural research, food and
consumption, and bio-economy. The rigorous and interdisciplinary basic research creates a
firm foundation for both applied and tailor-made research in collaboration with business and
public-sector organizations. The applied research endeavors of the FFRC refine visionary
knowledge regarding alternative futures, and aim to provide tools for responsible decision-
making and to stimulate public debate.

In education, FFRC offers an international Master's program that specializes in futures
studies. In the context of business and economics, the scholarly and educational expertise
of the Centre gives us distinctive opportunities to integrate foresight and responsibility

into the business curricula and gradually also into research agendas by developing new
collaborative research projects that create new and innovative solutions to the development
of sustainable businesses and responding to the challenges of climate change, digitalization
and globalization.




We will interact with managers of business corporations to extend our
knowledge of their challenges in meeting social and environmental

responsibilities and to explore jointly effective approaches to meeting
these challenges.

Analysis of black
market mechanisms
through experimental

research methods

Creative adaptation
to wicked socio-
environmental
disruptions

ACE-Academic
Entrepreneurship
as a social
process:
Change, diversity
and sustainability

Towards
a future-oriented
“Energiewende”:

An anticipatory multi-
level approach to the
decentralized renewable
energy transition

Eco-efficiency to maritime
industry processes in the
Baltic Sea Region

European
Futures of
Energy

Neo-Carbon Enabling
Neo-Growth Society:
Transformative Energy
Futures 2050

Bioeconomy and
Justice

Gender Equality
Plans for Information
Sciences and
Technology Research
Institutions

Sustainability
and Transparency
in Shipbuilding
Networks

Novel Protein Sources
for Food Security

Green Economy
Transitions in the Least
Developed Countries:
Multi scale Analysis of
Energy and Forest Use in
Laos and Cambodia







We will facilitate and support dialogue and debate among educators,
students, business, government, consumers, media, civil society
organizations and other interested groups and stakeholders on critical
issues related to global social responsibility and sustainability.

Society building &
networking

Partnerships of Fundraising and
innovation social support Increasing
commitment and

depth of knowledge
Research and Collaboration creation
development in teaching

Training of managers
and executives




Thinking Ahead about
TSE 2020




